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The Two Definitions of Al Coaching
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(Al as the Assistant)
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Approach 1: Automation and Accessibility
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Approach 2: The Al-Augmented Professional
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Al for Efficiency & Quality (%hR - #h¥E% LIF3)

Individual Support Operational Efficiency
(—ADEDIEFDFo1-%iR) (RMhE/L)

o BEDITEINRZ—2 PR e REFT—XDEBHNFR_CL - B
o I G D +0— (VST VK- 9

BhEL) o REIZMER

o 2V YT UYDRANRE(L e PEAXYV MERDSD I 1—F
Ny BB%ER

Impact: FRIDOHH 2Lz - BN SBBSN. TEXERNGEXIEE] > EEIE) [CEPTED,



The Comparative Advantage Matrix
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Strategic Merits: Efficiency & Visibility
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Strategic Merits: Quality & Creativity
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Merit 3: Objective Feedback
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Merit 4: Standardization
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Merit 5: Shift to Creativity
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Global Standards: The ICF Framework
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Managing Risks: Privacy & Fairness
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Challenge 1: Privacy & Security Challenge 2: Al Limitations Challenge 3: Bias & Fairness
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Challenge 4: Unclear Responsibility
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Managing Risks: Responsibility & Quality

Challenge 5: Continuous QA
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The Solution:

MetaMentor CRM
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Core Function: Client Management + Al Analysis
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https://metamentor.tech/product/crm/

Professional-Grade Analysis Features
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Feature 1: ICF PCC Marker Feedback
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Feature 3: Wellbeing Assessment Integration

(D TILE—A1 2T EH)

.||||||I|l|‘||-l‘||“l"""l“'“lhl" —. ._'

Feature 2: Auto-Transcription & Summary

(BEIXFiECL - B
EEF—SD5THRME

L. EREhit, &5 —>S

BRIFRDOFRZEOIC,

DI « 28 - B{ENEAE
NS IS4 T7 > bDIRREET]

k. v aviikoZtz
iefRL. ZIBOMRZEFHNIC
PR EE,

Psychological

Physical

Social

&1 NotebookLM



Enterprise-Grade Security
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SSL/TLS Encryption
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Zero Trust Architecture
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HIPAA Compliant Standard
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Experience the Future of Coaching
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Conclusion: The Strategic Augmented Professional
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Al Human

Science Art
(Logic/Data) (Dialogue/
Transformation)
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“Client Understanding Deepened.
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